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HELLO

| have been designing and developing user experiences and interfaces for over
10 years.

| live and work in London, where | create visuals compelling and user-friendly
interfaces, using the latest tools and technologies.

With a background in multiple industries and countries, | am passionate about
designing functional products with an eye for details striving to find simple
solution for complex problems.

Focused on creating the right solution across all platform and devices aiming
to create the best User Experience in response of specific needs.
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Pod Point is a leading UK provider of charging
infrastructure for electric vehicles. It provides
charging units for home, business and public use.

My main role as Lead UX/UIl designer here at Pod
Point is to maintain the existing products, like the
Pod Point App and services while working on new
features and creating the products that are going to
shape the future of the company.

As electric vehicles keep rising in popularity, so is
demand for charging infrastructure and our
oroducts, which always offer a challenging
experience when researching how to shape the
future of a fairly new industry.

Talking and listening to user needs and feedback
has been key in the creation and development of
new products, while balancing the current industry
tech limitations and expanding styling and branad
guidelines.

Everyday working at Pod Point has been a full dive

iINto an ever changing industry that still has a lot of
complexities with a steep learning curve.

Www.pod-point.com



http://www.pod-point.com

Design system

When | first started at Pod Point in 2020, | noticed that the non-existent design system and outdated brand guidelines were affecting our ability to deliver a
cohesive user experience. The lack of a unified design language led to inconsistencies across our suite of products, making it challenging for users to navigate and
engage with our offerings effectively.

To address these issues, | undertook the task of creating a comprehensive design system from scratch. My goal was to establish a solid foundation that would serve
as a guiding framework for all product development efforts. By implementing a design system, we aimed to bring clarity, consistency, and coherence to our product
ecosystem, ultimately enhancing the overall user experience.

The design system initiative involved three key components: a foundation system, including colours, spacing, typography etc and one for web applications ana
another specifically tailored for mobile platforms. Recognising the unigue design considerations and user interactions associated with each platform, | ensured that
the design systems were optimised to suit the respective environments while maintaining overarching brand coherence.

Foundation
Ul Design System

Web Ul Designh System

A collection of colours, text and components to
A collection of colours, text and icons to build build consistent interfaces.
consistent interfaces.

Figma link Figma link Figma link


https://www.figma.com/file/WBq2V99oSrTNiJLvwVnST8/%E2%9D%96-Foundations-UI-Design-System?type=design&node-id=0:1&mode=design&t=30d38KYWnbyrvFIV-1
https://www.figma.com/file/XHWi3a9Gvh4HNhFPMhJGll/%E2%9D%96-Web-UI-Design-System?type=design&node-id=1:427&mode=design&t=5nLUiNj6IdBcBqEe-1
https://www.figma.com/file/rMuiki055hLBhWQc40WupL/%E2%9D%96-Mobile-UI-Design-System?type=design&node-id=1:59&mode=design&t=909Las22GMKbLsQe-1
https://www.figma.com/file/rMuiki055hLBhWQc40WupL/%E2%9D%96-Mobile-UI-Design-System?type=design&node-id=1:59&mode=design&t=909Las22GMKbLsQe-1

Pod Point App

The Pod Point App is the heart of the home charge
ecosystem.

From here you can explore and access the public
charging network as well as managing your WiFi
enabled homecharger and your charging data.

EV drivers have a particularly wide range of user
persona that tend to condense in the range of 40+.
It was imperative to create a simple user experience
that would benefit from consolidated design
patterns that are easily recognisable.

Researches for all Pod Point products were carried
out both internally and externally, tapping in our
ever-growing customer base.

Design sprints were also used to kickstart new
oroducts and features but following a new
redesigned structure to better fit the “working from
home” environment.




Charge schedule

Charge schedule was one of the first feature | have been working on the EV driver app and one that has been requested by our user for a very long time. The feature allowed
user to schedule a start and stop time to charge their EV when electricity was cheap at night, especially if you had a dual-rate tariff. This project and initial release had to
overcome some technical difficulties due to the charger API and the general infrastructure limitations and was released in 2020. Due to limitations we were constrained to
one schedule per day, schedules could not overlap meaning that we had to develop a sigular approach for a very simple feature.

Your Solo Smart Charger ©) Your Solo Smart Charger @ Your Solo Smart Charger ®

Manage Schedule Manage Schedule

@ FRI SAT SUN e
Start End Start End

Moy 1o 13010630 01:00 06:30 23:00 06:45

Schedule active C Schedule active C
R

The next release of charge schedule (2023) improved upon the previous iteration bringing more clarity around time settings and some other needed improvement
suggested by our users. Among the improvements we decided to shift to a time based duration instead of selecting the start and stop time, also the days of the week are
now cClearer to understand where a charge is active or inactive.
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Onboarding journey

As our user base grows and Pod Point units are installed on new houses and developments we needed to develop a seamless in-app experience for new owners to connect
their unit to the app in order to control, schedule and charge. Before implementing this journey in the app, the customer would have to contact customer support via phone

If their unit was not purchased directly through Pod Point.

Your Solo Charger &« Link charger Scan barcode

Scan the barcode located on the outside for
your charger to link it to your account

Add your chorger what if my barcode is missing?

Top the + button below odd your charger

.
Nim
PN

A

e A 1Y
"):'“‘, Ruueg 7y >

g
1

800000-1S 4

Sarial No: PSL 000000

Chargers that have o nome or PG sticker
cannot be linked to your account.




Sites Management Service

Offering a fleet management system has always been one of the main priority for
the commercial side of the business as well as replacing our old management
system.

OOd POINT

Home

Welcome to the new site management service.

OOd POINT

< ML8 5DF

29 Whiteshaw Avenue, Carluke ML8 5DF

@ Home Y S _ @ Home
Co our month in review Opening times V4 Parking charges
Among Our Customers Mltle, DPD, Amazon and Sky to name a feW, had the need [ELSites In the month of August you earned £1500 in revenue from 5 sites and used 736.54 [ﬂSites -
Monday All day Min. hourly rate
to track usage and electricity expenses for their new EV fleet delivery vehicle. flce Revenve generated Energy used & poss By
Wednesday All day
& orivers rivers Thursday All day
£1500 ) /36.34 ==
. . . ] . [&1 Tariffs = Tariffs " e
We had to offer a solid solution that could help visualise multiple source of data o | s sonraay 2200
Admins Sage [N e Sunday Closed
as well as managing driver, vehicle and expenses. Ll o bbbt el : o
. . . . arging stats
Research and user interviews started well in advance in order to have enough charges S—
. . . Total bays Energy usage
time to better understand the problem we were going to solve but also creating a 20 S—
) ) +5.23% ® chorging @ Occupied Idle 2 4 73 6 3 4 '
solution that could scale together with our customers fleet. sl
Sites performance
Your most popular site was ML8 5DF and the least used was GU34 1PH POdS
| had the opportunity to learn more about the needs and experiment with new R profie i UNTNAME - UNITPPID - MODEL - ENERGYUSED - COZSAV
ideas given how new the EV industry is. Lots of data needed to be managed in &) Logon £347 610.71 121 £12 o GabeRuth 7 PGB SMUP2 000K 000Kg
Revenue Energy used (kwh) Charges Revenue Bart-Adam 2 PG-91278 S7-UP-2-3G 0.00kWh 0.00ka

the process while displaying them in a simple and intuitive way was a key part of
the success of our fleet solution. Once released to our business customers the
oroduct was well received and these are some of the feedback we received:

O POINT

< Gabe-Ruth

- iteshaw Avenue, Carluke Home = < MLS8 5DF —
"Better and faster than the old "The new portal is great and much 2 e
. . PPID: PG-91278  MODEL: S7-UP-2 | ® Part of a scheme | | Saville UK ety
system, and you guys are easier to use, thank you for setting ] sies - ety it G R R
Contactdetdils Your month in review
listening” up access” § pods | il ol ke i Operingtmes 2
Sue Hardings 07923674312 f £
energy for a cost of £112. Monday All day
&3 Drivers Tuesday All day

Paul @ Landsec

Wednesday All day
. Thursday All day
o1 Tariffs Friday All day

£1 5 O O Saturday 10.30 - 22.00
Sunday Closed

Simon @ Glyndbourne

Revenue generated

Lo Admins Charges Energy usage

34 102.56 v

Energy used Parking charges

736.34 kWh +35%
. " . ag = " Door status Ch hedul
arge schectie Cost breakdown
layout is much better more intuitive
Available RTART, Snop — ’
A Last contact: 4 Jul 2022 - 1549 Monday Tuesda S

Minimum hourly rate £1.20
Maximum hourly rate £ 460

"Not complicated to use, the "It does seem a lot cleaner and

e’

Leia @ Bet365 Peter (@ Napier

B Available
Last contact: 4 Jul 2022 - 1549

9\ Profile




Storefront experience

The homecharge storefront experience was the remake of our current e-commerce platform, allowing customers to purchase their homecharge units.

As the business requirements were growing in complexity, our current e-commerce experience needed a redesign to accomodate for more products, accessories and
streamline the experience to make it simpler for our customers to complete their journey.

INn the process of migrating to a CMS rather than a custom built platform we collaborated with an external agency to deliver the platform.

OOd POINT

Sign In 0

Solo 3

Fully installed from £799, or split your payments with Klarna.

Start your order
o rore

© Q

X [ =

Up to 10x faster than a UK Smart Regulations Standard installation Smart charging Over-the-air software

3-pin plug compliant

Explore accessories

Find the right cables and complementary accessories for
your homecharger.

included features via our app updates

Services

We can help you find the best electric tariff for your EV and
protect your home charger.

0d POINT

Select your charger

Universal Charger
From £799

@ Compatible with all plug-in vehicles. No cable included.

@ For those who prefer flexibility.

¢ Option of 3.6kW, 7kW or 22kW power rating.

Select your power rating

' 3.6kW

£799

4

+17 miles of range per hour
for uour BMW i4 M50

Tethered Charger

b Has a Type 2 cable permanently attached (7.5m).

Sign In

@ For those who prefer convenience.

Not sure what charger to choose?

7kW

£949

a4

+32 miles of range per hour for your BMW

i4 M50

¢ Option of 3.6kW, 7kW or 22kW power rating.

22kW

£1699

s

+32 miles of range per hour for your BMW

i4 M50

0od POINT soom B

Select your accessories

=

3-Year warranty Cable bag 4.8m Portable cable Key lock

(included) Carry, store and protect your A portable charging cable Secure your home charger
Standard 3-year warranty charging cable with our designed for use with the Solo from unauthorised usage with
included in the cost of your charging cable bag. Smart Charger or on the Pod our Solo lock system.

Solo 3. Point Network.

More infi More inf More inf More info

£0.00 £19.00 £179.00 £39.00

Add to order Add to order Add to order

2

Extended warranty Holster 10m Portable cable
Add another 2 years onto your  Designed for use with the A portable charging cable
free 3-year warranty. Tethered model of the Solo designed for use with the Solo
Smart Charger, this holster will  Smart Charger or on the Pod
neatly hold your charging Point Network.
cable in place when not
charging.
More info More infc
£69.00 £29.00 £249.00

Bs Klarno available at checkout. Learn more

< Go back to charger selection Continue to contact details >



Other projects

Pod Point is a fast growing company and as such the need for new products and features.
While at the company | was able to work on a multitude of projects
For more projects visit fabiomonzani.com

Knowledge base

pOd RPOINT |#Helg centre

AP

Getting started

Finance and Costs

Popular articles

Cost of charging an electric car

Elit Sed Do Eiusmod Tempor

Elit Sed Do Eiusmod Tempor

A Salesforce based knowledge base to help users find

Account

Products

Elit Sed Do Eiusmod Tempor

Elit Sed Do Eiusmod Tempor

Elit Sed Do Eiusmod Tempor

answers to their guestions.

How can we hélpiyou?

Electric vehicles

Other

Elit Sed Do Eiusmod Tempor

Elit Sed Do Eiusmod Tempor

Elit Sed Do Eiusmod Tempor

Submifila request ¢

Access Point

Select a network to connect your Pod Point
Homecharger to the WiFi

Network password:

Ul solution that required small size and interoperability
living on the built-in memory of our homechargers to
help installers and customers configure their unit.

Branding website

X J

we’re Pod Point

This is the home of our brand

(lB Brand o| Visual Assets W Photography

\\

Press

m Dictionary Templates @\

Q Chargers & @ Product
Sign Guides - documents

Branding subdomain available at brand.pod-point.com

to document our brand guidelines and assets.


http://fabiomonzani.com
http://brand.pod-point.com

SAM Labs is an EdTech company that provides
software, hardware and content to teachers,
creating the necessary confidence for teaching
STEAM and coding to kids.

My main role as UX/UIl designer was to improve and
redesign SAM Space, the flagship app for iIOS,
Android, Windows and Chromebook.

While doing that, | had to keep in mind existing
users, devices and content designed to be working
with the app.

At the same time, bluetooth hardware blocks
needed to be easy to recognise and pair to the

. . 11 gL : I/ - :i: \\ \;\1 E
device, creating a seamless and “magic” experience. g

T

Talking to teachers and users in general to collect
data and research alongside our UX researcher was
one of the main task during the design process.

Pairing Panel

CONNECTED BLOCKS NEAR ME

| also had the opportunity to touch into different
departments, like content and manufacture, to bring
the same user experience across the company
oroducts.

wWww.samlabs.com



http://www.samlabs.com

User Research

The redesign and improvement of SAM Space
started with collecting data and user feedback from
the current application in order to understand the
good and the bad.

The main user personas where teachers and kids
from elementary school and older grades.
Researches were carried out by observing how the
oroduct and app were being used in classroom and
also interacting with kids to get their unbiased
opiNnions.

Teacher researches on the other side were used for
a more adult perspective on the direction the
oroduct should focus and possible future features
that could help them teach in a better way.

The main takeaways from my researches, both in

the UK and USA were:

- A better pairing experience, especially with a ot
of kids trying to connect at the same time.

- Improved interface and navigation between
actions and programming behaviours.

- A missing guidance/tutorial when getting started.

- Account management and creation.

- Minor improvements
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Website Design 2020

After working on the re-design of SAM Space (the
company flagship app) was time to refresh the
website as a part of relaunching the company in
2020.

| followed a very similar research-design approach
which was then converted into wireframe and
multiple design iterations keeping as a main goal
that the user should reach anywhere on the website
iNn 2 click maximum.

For this project I've been closer to every single
company department, including management, HR,
marketing, sales and product, translating my
porevious user research into a better website to
compliment the experience of onboarding new
users, lessons management and shopping among
the most important.

Website navigation diagram

(| o (D

)
Msipiring a,generationyof |

problem#Solvers

Learn to Code

Cellazarat g with Worbbenct and rmicra bt

Skill Set

Spark g futire Seselspment

newiletier 10 be shvavs i to

A

i on blocks

B = Howto & Howto & Add blocks
nablock = pair a block connect blocks to the 3
- ] s o Wworkspace o
%

Get Started with SAM Space

Download the SAM Space app

Charge your SAM Blocks

Make sure your blocks are reacy to use

How to pair blocks How to connect Add blocks to the
blocks workspace

What'’s next?

Download your STEAM Lesson Packs

%‘%\;\\QAHG\Q

@ Starter Kits

[E] Blocks
=
~ .
-~ - -

.........
- _
How to
delete blor

. ‘."
‘Classroomd
<@ Kit - -

g i

2 -~
Woomme p @

Learn to Code

Workbench

[ v |

Book a demo

s b2 am
P




[lustrations

As part of the product, software, hardware and
content were 3 of the main area | was involved as
designer.

One of the latest product I've been working on at
SAM Labs was the creation and illustration of a
character for a series of 23 lessons dedicated to
Kindergarten.

During the process | had to closely work with the
content and editor team, to brainstorm stories and
transform them into beautiful illustration.

This included the character design, animations
(Adobe Character Animator/ Adobe After Effects)
and lessons illustrations (Adobe lllustrator)

The main inspiration for the character comes from
the letter “A” in the SAM logo, which was
transformed and re-iterated to create this character.

The main character, Blocky, unboxing one of our Classroom Kits

Concept drawings

Lesson illustrations




URDERLY

(ORDERLY)

ORDERLY is the all-in-one inventory solution to
mMmanage every ordering needs for the modern
hospitality business.

By automating the hard part of your inventory, we
orovide an instant, error-free solution to manage
the products you require and your relationship with
their providers.

We |look after the back of your house, so you can be
in the front.

www.orderly.cc

PRODUCTS

=

PROVIDERS

9

ORDERS

— PRODUCTS

Search for product name, pi

Plastic cup

Packaging provider
Stored: 3R

Chicken wings

Meat provider
Stored: 20 Kg

Full chicken spatchcock

Meat provider
Stored: 10 Chicken

Birra

Jack
Stored: 72 Crates

Salame

Meat provider
Stored: 3 Piece

Fatina

Jack
Stored: 3 Bag

PRODUCTS

=

PROVIDERS

9

ORDERS

DASHBOARD

Hi Fabio, welcome back.

Role: Sistem Admin

<2 PRODUCTS OVERVIEW

14

ACTIVE 14
INACTIVE 3

EXTRAS

Last product added: Prova 123
Last order sent: Biopak

Weekly orders: O

= PROVI
OVERV

5

ACTIVI
INACTI


http://www.orderly.cc

Getting Started

| started this project by collecting as much
information as | could and having regular meeting
with the key stakeholders.

As it was my first project for the hospitality industry
| had to first get myself deep into the goals and the
type of product they were trying to achieve.

Being myself a waiter for a few years during college
| was able to collect information and understand the
pain points in a much faster way than being totally
new to this field.

| spent a good amount of my time talking to
company members which had also a background as
chefs in hospitality and had a restaurant for many
years.

By creating a product for users that comes from
different background the best idea was to spend
time to talk to them, understand what was their
idea and also collecting data through guestionnaire.
Fortunately | have few friends that work and
worked in the industry for quite some times and
they were a crucial part to get into the know and
meet new people in order to collect enough data to
start with the design process.
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Research Highlights - Pain Points




Jser Journey

The user journey is in My opinion a very important
step and that requires times and deep thought as
the whole product is going to be based out of those
logic diagram.

The whole user experience/journey is mostly based
on the data collected while talking to different
users, considering what they think is more
important and what is less of a concern for them |
was able to create an Excel table with recurring
elements and giving them a score from 1 out 10.

By the end of this process | already had a group of
elements that could be part of the main navigation
menu and group others in sub-category.

Logout

Delete

Single product

Products
Products list

Delete

Single provider

Providers
Providers list

Dashboard

Orders
Order history

Users
Users list and
privileges

Single user

Edit
Users
privileges

Edit

Edit

Provider
information

Delete

Add
product

Add
provider

Add order

Add user

Create product

Create provider

Create order

New user

If provider
is "NEW"

Create provider

TYPE IN

Product,

Provider,
Code

Confirmation
email to the
new user

Product
ADDED

Provider
SAVED

SAVE DRAFT

WHEN
order is
done

User
ADDED



L ogo Design

Creating the logo for a product you're working on is
always an exciting task, as it compress everything
into a single element and also the first thing people
will see when looking at your product.

We can compare the logo to a book’s cover as it is
the first thing you’ll see before opening it and start
reading the synopsis.

Following this process the logo has to be simple,
readable and professional, giving the user an hint of
what is the product all about.

That's why | used a very sleek and minimal lettering,
combining shapes and icon to recall the ordering
Orocess.

The final result (upper right corner) is a thin minimal
font with an embedded checkmark in the “O”
symbolising things getting done.
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ORDERLY
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1
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The Final Result

— PRODUCTS

Search for product name, p!

"
—
PRODUCTS Plastic cup
Packaging provider
Stored: 3R

Chicken wings

Meat provider
Stored: 20 Kg

Full chicken spatchcock

Meat provider
Stored: 10 Chicken

ORDERS

Birra

Jack
Stored: 72 Crates

Salame

Meat provider
Stored: 3 Piece

Fatina

Jack
Stored: 3 Bag

Logotype lcon Logo only



The Fina

PRODUCTS

=

PROVIDERS

9,

ORDERS

— DASHBOARD

Hi Fabio Monzani, welcor
back.

Role: Sistem Admin

) SET RECURRING ORDI
MON WED
()
<2 PRODUCTS OVERVI

15

ACTIVES
INACTIVEO

Design

— PRODUCTS
Search for product name, provider, ¢

AMARANTH GRAIN 25KG
ORCANIC

Frutex V4
Stored: 10 25KC

BELNAP APRICOT 7KG

Frutex
Stored: 1 7KC

BLUEBERRY PUREE 15KG

Frutex
Stored: 115KC

Butter - Margarine Spread 1kg
Zero Food V4
Stored: 5 Each

Butter - Unsalted 5kg

Zero Food
Stored: 2 Each

Fior Di Latte Smoked 500g
Zero Food

Stored: S Each

— PROVIDERS

Search for provider name, agent, em

Frutex
=7 administration@frutex.com.au
0295026500

Zero Food

=3 monzani.fabio@icloud.com
0411218623

Bidfood Fresh Sydney

= sales.fresh@bidfood.com.au
029737222

City Fine Food Services

= orders@cityfinefoods.com.au
0296824444

Drink Scene
1 sales@drinkscene.com.au °

0296670044

Order Details 44ZER242

Saturday, July 21, 2018

Butter - Margarine Spread 1kg
1(Each)

Butter - Unsalted 5kg
2 (Each)

Delivered to:
Fabio Restaurant

Note:

Add notes regarding delivery times
and extra information...

This order has been deleted

— SETTINGS

Manage your account

Here you can modify your payment
method, change and upgrade your current
plan or simply adjust your admin
credentials.

£ Payment options

o) . .
) No credit card registered

Save

£, Admin options

You are logged in as Fabio Monzani

Edit your details



The Platform

ORDERLY is also a platform that connects
hospitality businesses with food and drinks
oroviders.

The real challenge was to create two distinct
olatform with a similar user experience, one for the
business side and the other for the providers and
that could also communicate and exchange data in
a seamless and nearly magical way.




STAY

OVER

(ROVER STAY OVER)

Rover Stay Over is a new Sydney based startup for pet lovers anad
pet owners.

Rover Stay Over finds a local trusted sitter to care for your pet while
you're away from home.

Receive daily updates of walks, activities and what your pet is
getting up to while you're away.

Care can be provided at the sitters or your own home.

If you're a pet owner or just love animals Rover Stay Over is a great
way to spend time with furry friends and earn some extra income.
You have control over what services you offer and when.

Search Messages Dashboard Account v

Price of service

3
, & i
5 S
$0.00 $6700 7 NG
- %,

Q Bondi beach 1M 2306015 it 230615

%‘:‘% %
Type of service  Pot boarding Typo of pet  Small dog v Bl St
LA ]
D) v &
Peter L. * * ® & & 33 reviews 500 m away
v . fr
The best pet sitter in the hearth of Bondi om %
Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit, S15
sed do eiusmod tempor incididunt ut labore et dolore magna aliqus. o, & °°Qb
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris ‘a' ﬁ if A ‘&,}

Julia R. &% & & 20 reviews 600 m awary

. All my love for your pets
Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris

EmmaT ® ko 16eviens 800 m away /

Grooming and shower at best prices! from s

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit, S16 & e

sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. - & X

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris A’ R X Q’.,, f' R
v, N }

(),

Alison P& & &4 & 10 reviews 850 m away =1 o

Real animals lover looking for new friends iy

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit, S 20 ! S

sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. ., w

Ut enim ad minim veniam, quis nostrud exercitation ullameo laboris ‘o’

Chris N. * ® 00 6reviews 1200 m awary q"'"s: s

The best trainer your dog ever had from le
Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit, S15 A 3




Jser Journey
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L ogo Design

Creating the logo for Rover Stay Over was a fun
process, having complete freedom from the
founders to design something with few guidelines
and just letting the inspiration flow.

The basic requirements were simple; | just had to
create a logo that was easy to read, not too
complicated and had some animal reference in it.

| decided to use a dog’s face as key element and
then shape it as a capital R in order to play around
with the words ROVER and OVER.

Despite me wanting to use a rounded font to keep
it playful, the final decision went on a sharper
lettering.

STAY

- ~ STAY —
Ao COvER q@% (

. |[STAY

BINES O OVE

\J




lcons Design

While designing the platform | soon
realise that a custom icons set would be
needed for some of the services offered
by the providers, especially for the animal
categories.

The sketches on top represents animal
categories such as birds, fishes, reptiles
and dogs.

At the bottom the custom icons set
complete with services such as dog
walking, training, grooming, first aid, etc.




L anding Page

After spending quite some time wireframing
different prototypes for the landing page |
completed the first version in order to launch the
MV P.

Most of the inspiration comes from the company
motto “We are the AirBnB for pets” and the Airbnb
website played an important role of inspiration in
the creative process trying to use the same
successful formula.

We later decided to extend the landing page and fill
it with more information regarding the process, the
services offered and what other users said about us.
The result is a page with a much more professional
look where new users can find all the basic info they
need to get started.

First review

>

f(

| 4

24

2 : : # ~ Y
Find loving and trusted g tters near you.™

- ‘o | = é”@“_
. v > ——==
d ‘ /x’ & |
5 / - |
[N

\

MV P stage | - y »"?

Messages Dashboard Account v

Q Your town or suburb Drop off

Discover more
V

Here's how Rover Stay Over works

e

Type of pet v Search

Q >

e
Search Book Enjoy
Browse sitters near you and Book and say hello to your Relax and enjoy, knowing
find the one perfect for your pet sitter. someone trusted is taking

Search

needs. care of your best friend.

Find a local trusted sitter to care for your pet while you're away from home.
Receive daily updates of walks, activities and what your pet is getting up to while you're away.
Care can be provided at the sitters or your own home.

I'm a pet owner

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do ei-
usmod tempor incididunt ut labore et dolore magna aliqua. Ut enim
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut

S aliquip ex ea commodo consequat. Duis aute irure dolor in repre-
henderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

Whatever you need, we offer the wide and best services

& ~ W

Pet sitting Home visit Pet walking
" At the service At the pet's house Charged
I m a pet hOSt provider home per ten minutes
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do ei- }s ﬁ x
usmod tempor incididunt ut labore et dolore magna aliqua. Ut enim
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut PEFHRSIfiNG Riek:i ( DiopioH GEHing

aliquip ex ea commodo consequat. Duis aute irure dolor in repre-
henderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

Still something unclear?

Register as a pet host

I 'Y




Dasnhboard

The Rover Stay Over Dashboard is the core for
Most users wherever you are a Pet Owner or a Pet
Sitter here is where you get started with messaging
other users, manage your appointments and much
more.

We wanted to keep it simple, especially because our
average user was not a tech-savvy person and
needed just the essential tools to use the platform.
That's why | used big colourful blocks to highlight
the main areas, keeping the calendar in the middle
to balance the composition but also because was
one of the main area of interaction.

The main difference between the MVP and the First
review is the Primary color which was abandoned
because considered “too aggressive” on some user
screen and devices, replaced by a nice and subtle
agua color,

O LOGO AND NAME

Messages

Peter
2 Sed ut perspiciatis unde omnis 6May
iste natus error sit voluptatem
5 Julia
Sed ut perspiciatis unde omnis 5 Ma
‘4 iste natus error sit voluptatem Y
z Emma
Sed ut perspiciatis unde omnis 5 Ma
iste natus error sit voluptatem Y

Peter
L 8. & & &n

33 reviews

MVP stage

Clover

Messages

Peter

{2 Sed ut perspiciatis unde omnis 6 May
: iste natus error sit voluptatem

.&’ Julia

Sed ut perspiciatis unde omnis 5M
t iste natus error sit voluptatem ay
7 Emma
0 Sed ut perspiciatis unde omnis 5 May

iste natus error sit voluptatem

Peter
L 8. 8 & &n

33 reviews

First review

< December >

December 2014
S M T W T F S

12 13
19 20
26 27

Select a day to modify availability
") Unblock @ Block

or select a time frame

My Visitors @ My Pet's @ Blocked

4 December

December 2014
S M T W 1J F S

14 15 16 17 . 19 20

25 26 27

Select a day to modify availability
" Unblock @ Block

or select a time frame

@ My Visitors @ My Pet's @ Blocked

Search

v
&

s

Messages Dashboard Account wv

My Pets

With Julia
18 December 2015

With Peter
23-24 December 2015

My Visitors

From Chris
3 December 2015

From Alison
5 December 2015

Messages Dashboard Account v

My Pet’s booking

With Julia
18 December 2015

With Peter
23-24 December 2015

My Visitors

From Chris
3 December 2015

From Alison
5 December 2015
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Searcn

The search page is where most of the search

process and refinement happen.
Again, one of the first version of Airbnb played an

important role in inspiring the layout.

After reviewing some of our users suggestions we
added a price bar range at the top to better skim

the results when on a budget.

O LOGO AND NAME

Messages Dashboard Account W

, Q Bondibeach 23/06/15 T 23/06/15
Refine your search A
Type of service |W| Type of pet m\
Where? (| Myplace (| Service provider's place

Peter L. & % & & ¢ 33 reviews 500 m away
The best pet sitter in the hearth of Bondi

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut

Julia R. ®* % & & 77 20reviews 600 m away

All my love for your pets

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut

Emma T. & & k¥ v 16reviews 800 m away

Grooming and shower at best prices!
Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,

enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut

Alison P. % & & ¢ ¥+ 10 reviews 850 m away
Real animals lover looking for new friends

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut

Chris N. ® & 777 ¥ 6 reviews 1200 m away

The best trainer your dog ever had
Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
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EmmaT. & % &irr 16 reviews 800 m away

Grooming and shower at best prices!

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris

Alison P. % % % ¥ ¥t 10 reviews 850 m away

Real animals lover looking for new friends

Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris

Chris N. & % {77 v 6 reviews 1200 m away

The best trainer your dog ever had
Description, Lorem ipsum dolor sit amet, consectetur adipiscing elit,
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HOSPOREVIEW

srand 3 togi
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Hosporeview is a review website for the employees who work al:Cb.¥Q.l..|.l:.d|:ea.m ,jO-b hé&‘ -LL

IN Australian hospitality.

Brand

The base concept is that employees who work for a restaurant, b A | Search
cafe or any other hospitality venue can review their experience =~ e opionsl B ¢ 3 =
as employee during their working period there, giving other o B R & . Search foe dreamjoTo 3 3 7

people who are applying for a job a little more understanding 1 | » , | ZF
on a wide range of criteria(wage, weekly tips, management » , | B SR | . | |
“ Search by restaurant name Search
etc).
Lorem ipsum dolor sit amet, consectetur adipiscing elit.
What does it take to be successful? Ask around and you will find different answers to the formula
of success. The truth is, success leaves clues and you can achieve the success in the area you desire
by observing the common qualities and principles. They are simple and considered to be common
sense but most people simply do not follow them.
Lorem ipsum dolor sit amet,
Top venues consectetur adipiscing elit.
What does it take to be successful? Ask around
2 and you will find different answers to the
. ] formula of success. The truth is, success leaves
KellysBar and Grill : ,miBacco gsjewa ﬁhefGa"ery clues and you can achieve the success in the
BONDI JUNGTION, NSW MARTIN PLACE, NSW %WN HALL, N area you desire by observing the common
qualities and principles. They are simple and
Top venues
Recent reviews
Restaurant Name 05 Apr 2018 e -
Kellys Bar and Grill
Joel Neal :
. . . . )
m https://invis.io/UFMORLNWZB9#/305671969 Mobile - Homepage Guest Review headline max 140 character BONDI JUNCTION,'NSW
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
enim facilisis, at posuere turpis adipiscing. Quisque sit amet dui dui...
See more l‘ 5 |9 Report




Wireframing

Following the user journey flow diagram | quickly
started sketching wireframes in order to validate
the user experience and understanding spaces
every section and element was going to take.

Wireframing is most of the time the first real world
validation of all the ideas and requirements that
have been just a word until now, the first step
towards a better and beautiful design.

m https://invis.io/UFMORLNWZB9#/305671969 Mobile - Homepage Guest



The Design

Once tested the usability of the user journey with
interactive wireframe, | then started to work on the
first version of the design.

After several iterations | created an HTML/CSS
version to get a much better feeling with the final
version, which is usually hard to achieve when
working with Invion or Marvel

We then decided to go for this solution and develop
the rest of the interfaces in HTML/CSS.

https://invis.io/UFMORLNWZB9#/305671969 Mobile - Homepage Guest
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Lorem ipsum dolor sit amet, consectetur adipiscing elit.

What does it take to be successful? Ask around and you will find different answers to the formula
of success. The truth is, success leaves clues and you can achieve the success in the area you desire
by observing the common qualities and principles. They are simple and considered to be common
sense but most people simply do not follow them.

Top venues
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Kellys Bar and Grill ~Bacca Osteria €
PTowWN HALL N

BONDI JUNGHION] NsW " MARTIN PLACE, NSW

Recent reviews

Restaurant Name 05 Apr 2018

Joel Neal
Review headline max 140 character

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
enim facilisis, at posuere turpis adipiscing. Quisque sit amet dui dui...

See more il 5 [ Report
Restaurant Name 05 Apr 2018
Joel Neal

Review headline max 140 character

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
enim facilisis, at posuere turpis adipiscing. Quisque sit amet dui dui...

See more s D Report
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Review now

n,
Reviews

Headline or title of the review

Joel Neal

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
enim facilisis, at posuere turpis adipiscing. Quisque sit amet dui dui...

See more
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Joel Neal

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
enim facilisis, at posuere turpis adipiscing. Quisque sit amet dui dui...
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Joel Neal

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Cras sed sapien quam. Sed dapibus est id
enim facilisis, at posuere turpis adipiscing. Quisque sit amet dui dui...

See more

s

05 Apr 2018

2 Report

f




Moblle First

-

Y ,
"j’oB here 7 .
r !

///

By developing the whole website using Bootstrap
as Framework creating the mobile version was an
easy task allowing the platform to be visualised on
any device with different screen resolution without

losing layout or resolution. , _
Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

What does it take to be successful? Ask around
and you will find different answers to the

formula of success. The truth is, success leaves .
clues and you can achieve the success in the Review now
area you desire by observing the common

qualities and principles. They are simple and

Top venues Reviews
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